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Introduction

The reign of Her Late Majesty Queen Elizabeth Il saw more jubilees than that of any other British monarch,
presiding in her 70 years over periods of great national change and prosperity.

In 2022, the year of the Queen’s Platinum Jubilee, the Royal Mint Museum hosted a national programme of
activities to commemorate the Queen’s long reign and the many changes to the country throughout it. We

celebrated the achievements of the nation, exploring the Royal Mint’s role in past Jubilees, bringing together
people up and down the country to celebrate the momentous occasion.



Project :
Overview

The original project plan aimed to enable the Museum to build on the success of the 50th anniversary of decimalisation
project; to continue to interact with hard-to-reach audiences. The Platinum Jubilee was expected to generate publicity for the

whole celebration year, holding media interest. Running a themed events package throughout 2022 would allow the team to
capitalise on this.

In 2022, the year of the Queen’s Platinum Jubilee, the Royal Mint Museum hosted a national programme of activities to
commemorate the Queen’s long reign and the many changes to the country throughout it. We celebrated the achievements

of the nation, exploring the Royal Mint’s role in past Jubilees, bringing together people up and down the country to celebrate
the momentous occasion.



The project aimed to:

* Deliver an exhibition to commemorate the historic event in the temporary exhibition space in the Royal Mint
Experience.

* Provide education opportunities for children across Britain.

* Build on the success of the decimalisation reminiscence project with a re-imagined collection and increase the
availability of boxes.

* Run a creative writing competition for primary school children across Britain.

 Run a medal design competition for art and design students and recent graduates throughout Britain.

* Deliver expert, prestige talks to a diverse range of groups and societies.

e (Create a digital hub and new web content devoted to informing and educating on the topic of jubilees.

e Support project activities through social media and web resources.
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EX h | b |t| O n Visitors to The Royal Mint Experience

viewed the Platinum Jubilee exhibition.

The exhibition was scanned and is available
on the museum website.

Press articles about the exhibition were
recorded.




On 7% February 2022 the Royal Mint Daily News Summary reported:

The launch of the new Platinum Jubilee exhibition at the Royal Mint Experience has
generated high levels of engagement across social media reaching 44,134 thousand
people in the last 12 hours. Some post examples are attached, highlighting the content

that’s been captured by the social media team. o o

- On S4C’s Prynhawn Da programme yesterday, The Royal Mint’s preparations
for the Platinum Jubilee celebrations were put in the spotlight. Myfawny Grantham,
Beth Perry and Abigail Kenvyn were all interviewed for the piece, which touched
on commemorative coins, the new circulating 50p and the new Platinum Jubilee
exhibition at the Royal Mint Experience. Watch here (English transcript available
beneath video player). Royal Mint Experience Unveils Brand New Platinum Jubilee

Exhibition.

- Dailyadvent.com, 16 Feb 2022, UK, Keyword: Royal Mint Visitor Centre
- The Royal Mint Experience unveils brand new Platinum Jubilee exhibition
- Wales247.co.uk, 16 Feb 2022, UK, Keyword: Royal Mint Visitor Centre £ ssmomsimmnsmgnte e s nons



Short story
competition




Spyder i

Peering down from a chandelier, high up on a ceiling l
in Buckingham Palace, was a spider. His name was |
Spyder and he was seventy years old. Spyder had lived {
on this giant light his whole life because none of the /
maids could reach him with their dusters. Over his /
lifetime he'd seen many things, including all of the /
Queen'’s reign.

The best thing about Spyder is that he knew lots of things that
nobody else knew about the Queen. He knew what conditioner
she wore, he even knew her Wifi code! Even though Spyder
knew so much, he was curious to find out more. He had spent
70 years on the world’s most sparkly light, bue his life fele dull.
All he wanted to do was party?

Taday was the day for a change.
Patiently, he waited for everybody
to go to bed. Once the lights went
out, Spyder spun a thread of silk
down onto the Queen's crown.

As he was creeping down, a light
came on and Spyder froze. He
could hear footsteps. Slowly the
Queen watked into the room and
turned on her TV. He then could
hear muffled munching. Is the
Queen eating popcorn? questioned
Spyder.

The Queen began watching
back her Golden Jubilee on
the TV.“Oh yeah, here comes
a good bit!" she yelled. As the
Queen was distracted, Spyder
finished his journey down onto
her crown. After held finished
his little adventure, he didn't
know what to do but he also
didn't realise how tired he was
S and soon fell asleep.

TrYryvv(

& ez R Suddenly he was woken up by
NS l& 3 shouting and cheering. He'd
B & ',‘ ,' woken up on the crown but he
& J ¥y was now also on the Queen’s head
- and on the streets, partying! As

he stood up on his cight unsteady y‘
sleepy legs, he realised what was

happening.

He was at the Queen’s
Platinum Jubilee!

Every spider knew that

no monarch had reigned
for so long and he was the
first spider to celebrate it.
Spyder didn't waste any
time. Firstly, he climbed
out of the crown, made sure
nobody was looking and
leapt to try and get on some
party food!

With 2 soft landing, Spyder wasn't hurt. Even though

he was a spider, he loved cheese. Without thinking, he
started gobbling down as much cheese as he could. Bat
with only 2 small mouth, he was there until the party was
over. Out of nowhere, Spyder got a whiff of a familiar
scent. It was the Queen’s conditioner. With his tummy
full, he followed the smell and climbed back onto the

Queen’s crown.

The competition was run
across the whole of the United
Kingdom.

Children were invited to write a
500-word short story on the
topic of the Platinum Jubilee.
The winning story was
illustrated by artist and
illustrator Sarah Edmunds and
won a voucher for £5,000 of
books and equipment from
Peters for the school library.

A framed copy was presented
to the Queen.
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Colonel Michael Vernon, enclosing a framed copy of the winning short-
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Assisrant Privare S:crc;ar}' to The Queen When they Set the tOplc Of The Q ueens
Jubllee, they didn't think for a second that a
M Bethan James story about a spider would win!! So well done 191

to 10 yr olJoshua Boholst from St Cecelia’s

Catholic Primary School in Surrey. | love your Q
story about Spyder. It really is charming and

will make you smile. Read it here https://www
—royalmintmuseum.org.uk/learning/short-story V
-competition/
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The Royal Mint Museum celebrates winners

of Platinum Jubilee short-story competition
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The Royal Mint news summary - Friday 22nd April
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The competition was featured in external press articles, We All Matter and the Royal Mint
Museum daily news summaries.
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»  The Week Junior profiles the winner of The Royal Ming Museum's Plativum Jubilee Short story competition. Article amtached,

key news articles mentioning The Royal Mint:

Coin, Coal and Cheers

Group Travel World, 01 Apr 2022, p52, UK, Keyword: Royal Mint Visitor Centre
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WEEKLY

JUP D A TNE

Quote of the week: "Adopting the right attitude can covert a negative stress to a positive one” - Hans Selye

21st April 2022

Celebrating our Short
Story Competition Winner

On 315t March, the Royal Mint Museum held a
special online event to present the winner of the
second annual short story competition

This year's theme was The Queen's Platinum Jubilee
and the competition received over 550 entries from

all across the UK.

10 year old Joshua Boholst from Surrey with his

story "“Spyder’ was unarsmously chosen by the panel '
of judges, who are all published suthors, and the story g

was illustrated by Sarah Edmonds

A printed copy of the Wlustrated artwork was
presented to Joshua along with a 2022 annual coin set
Joshua also won an investment of £5,000 into his
school library, Sarsh sad “Joshua is a very talented
young writer and it was a privilege to dlustrate his
funny, warm and unique story. As scon as | read it |
could picture all the little details of Spyder's world -
the chandelier, the tr.:-chuncy down to the crown
and the Jubilee party!

Thas competition was a great spark for children's
creativity and Joshua's story s a credit to him and his

school. What will Spyder get up to next ”"

To read the story in full, visit
https://www.royslmintmuseum c-’g,uk."‘eavrnrg"shml

story-competition

e o A

COM :

BRINGING THE
STORY TO LIFE:

Robert Fitzpatrick came up with an idea to have
the story narrated by staff and filmed so that we
can share on our website and social media.

It would be lovely to hear voices from across our
whole business perhaps narrating a paragraph
each.

It's a really short and lovely story but we are going
to need volunteers to help to bring it to life!

If you would like to get involved, please email
bethan.james(@royalmintmuseum.org.uk

Joshua Boholst

and his story

Platinum prize winner

To celebrate the Queen’s Platinum Jubilee (70 years

on the throne), the Royal Mint Museum held a
short story competition for writers aged from nine to

§§ 11. There were more than 550 entries but it was

10-year-old Joshua Boholst from St Cecilia’s Catholic
Primary School in Surrey, England, who won with his
story Spyder, about an unexpected visitor to a royal
party. Joshua’s story will be published on the Royal
Mint Museum website and will be illustrated by
Sarah Edmonds. She said, "It was a privilege to
illustrate his funny, warm and unique story,” and
described Joshua as a “very talented young writer”.




The Royal Mint Museum
Medal Design Competition

I\/I e d a ‘ D e S I g n A design competition was run for art and design

students throughout Britain themed on the
Platinum Jubilee

Competition



Katie Price, a recent graduate of the Mdes
Global Design course at Cardiff School of Art &
Design, Cardiff Metropolitan University,
generated website graphics.

Last Year’s

The

Judges | ‘ “IillllQl‘ cgg
O

Y/~

Frequently ik - o

Asked Inspiration

Questior



Entrants were asked to design a medal inspired by the changes
that occurred during Elizabeth Il's reign.

The competition was open to all undergraduate students and
recent graduates.

Obverse

Judges for the competition were Dr Kevin Clancy, Lee Jones,
Product Design Lead at the Royal Mint and celebrated artist
Hughie O’Donoghue RA.

120 entries were received.

The winner, USW graduate Trystan Vaughan from Church Village,
Rhondda Cynon Taff, won a struck specimen of his work and a
cheque for £5,000. Trystan secured a position with the Royal Mint
as a digital designer.

Reverse
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The medal design competition was reported
in two articles, both were picked up by the
Royal Mint News Summary

The winner of the competition
announcement was picked up by the West
Wales Chronicle and picked up in the Royal
Mint News Summary

Entries—120

Press reports — 3

Instances picked up in the Royal Mint Daily
News Summary — 3

Articles in We All Matter — 2

Hivsn Sumiviang:

e

THE ROYALMINT®

THE GRIGINAL MAKER

B auseesions of Tha Raaipald Bline s, and athaer tagacal srorked.

For mure information please contact prass sficarapaliningsom. e follow sur updates on Lisksdln,

= Thu Reyd Mint Meaurm®s Besign CompatEion hee recsived regional cosurage folloveing the announcemsnt sl s sinme, Troeston Yaughan Coverage nehigin The e Wl
Lhrenizls and menticom the comzeobion waa sst-uz n ady 2021 bo cckesrmic the Fiwnem ublkes of Her Lake Myeaty the Jueen

s

THE ROYAL MINT MUSEUM
ANNOUNCES 2022 MEDAL
COMPETITION WINNER

News & views

PENCILS AT THE READY!

with many exciting innovstioos and vivnts i mack the splendsd Mk,
t have annewnced 2 desiygn e o
L uuuntcmhd u||~h I

Aniy
i, ¢ A0 Avtersary of
Dhcteadavnon el

royslmintouseumoeg uk or the Hoyal Mist & he ¥ Ll "
CET2SYT, The tmedal design enny and condit e fonnd on the Meseun’s w ,'v,u Jl av



https://www.westwaleschronicle.co.uk/blog/2023/01/06/the-royal-mint-museum-announces-2022-medal-competition-winner/
https://www.westwaleschronicle.co.uk/blog/2023/01/06/the-royal-mint-museum-announces-2022-medal-competition-winner/
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Jubilee Resources

Digital resources were made available on the Royal Mint

Museum Website.

Tae cororation of Queen £ orabeth ||

faraketh Il 01 toone

Timelire of the reign of Queen Elizabetk 11

Jubilee celebrations provided
child-friendly information on
what a Jubilee is and how
people have historically
celebrated them, utilising
historic images and film.

Elizabeth Il on coins takes
children through the five
coinage portraits.

Royal castles takes children
through the five Royal palaces
throughout Great Britain.

The coronation of Queen
Elizabeth Il set the scene of the
1953 coronation for children

Queen Elizabeth Il fact file
provides children with
interesting and relevant
information about the Royal
Family, traditions and medals, as
well as painting a picture of
Queen Elizabeth II.

Timeline of the reign of Queen
Elizabeth Il uses information
about the technological
development of coins and
coinage designs to guide
children through the reign.




Jubilee
Outreach

We delivered several outreach sessions, which focused on the Platinum Jubilee and reflected the work the Royal
Mint has done for past Jubilees.

These were delivered in person, locally, and virtually across the United Kingdom. One of these sessions was run
in conjunction with the Big Pit Museum at Blaenavon Workmen’s Hall and connected a local school with older
community members to share stories and memories of the Coronation in 1953., locally,

Virtual visits = 368 pupils
Outreach =90 pupils



Reminiscence
Boxes



In 2021, the Museum launched a reminiscence box project for care homes in connection with decimalisation.
The take-up and the feedback from residents was overwhelming and the project was short listed for a
Museum and Heritage Community Impact Award. This success prompted the Museum to theme the contents
of the boxes in 2022 around 70 years of the Queen’s reign. The boxes are an interactive experience, providing
a rewarding means through which long-forgotten memories can be re-awakened. The project was supported
by Panasonic who donated Toughbooks to the project and Sainsbury Archive, the National Museum of The
Royal Navy, The Postal Museum and the Royal Collection Trust contributed with imagery and content.

There was, in addition, a digital dimension added to the Platinum Jubilee project, through specially created
content for the learning section on the Museum’s website and through the Jubilee Collection pages which
were added to during the project, highlighting objects from the collection with a connection to Jubilees past
and present.



Reminiscence boxes

The project was paused in September of
2022 during national mourning
following the passing of the Queen.

After receiving enquiries from carers,
however, we recognised the importance
of helping the residents to process and
reflect on her remarkable life and legacy
alongside their own lives, by
reintroducing the collection.

For the first time in 2022 we provided
transcripts of the audio in English and
Welsh to help those with hearing

impairments to participate in a wider

group.

This reminiscence box was
created to celebrate Her Late
Majesty Queen Elizabeth II's
historic Platinum Jubilee.

We hope it will now provide an
opportunity to reflect on her
remarkable reign.

Please be aware, the objects and
audio have not been altered in
the wake of Her Majesty’s
passing.

- @ N
oif

THE ROYAL MINT"

MUSEUM




Ireland

e 337 UK wide loans gave access to the collection to an
estimated 15,000 residents living in care homes or
other care settings, plus staff members and the
residents’ visitors.

e 199 feedback forms received.
e 2704 recorded resident interactions.
e 780 recorded staff interactions.




* A celebration reminiscence box cake was made by the
Project Assistant and shared with the teams that
helped the reminiscence box project to be so
successful.

* The project continues to feature in the Royal Mint
News Summaries.

THE ROYALMINT®

THE DRIGIMNAL MAKER
S uwurwinw wl The Borgul Pdinl newe, sand cther Lopical slorins,
For mone Information phease contact pressotce@vayalmint.com, and Tallow aur upsdates on Linkedin.

Fuwes suim; Iy
= The Royal Mint Pliescorn is celobeating tee Platinn Julslee with coec leemes across e LK b enoouraging conversatin aind fun among residots with their hibdee cition

“Plicarn inoa Boo” initiarive jnd a spedidl Julslee garty packs Among the 7 oo getisso ke mas Jubloe Cowt Cars Homz in Momirghansdie Hzar iron REFs S Weilkme and a e
and reskzent Tomn [zl ee Souet e pat ol B30 Pad o hernghan rmeedow o e




SHCNEWS

Social History i A, SOCIAL HISTORY CURATORS GROUP

s Issue 88 Spring 2022

-

Céiebrating the
Queen’s Platinum
= WA Jubilee

O fah F sy 91

Celebrating 2 e
the Queen’s
Platinum Jubilee

Als: @ this edition

Women at the heart
of general practice

Fronmn
7 *:\;\; New wave of museum

= _%\ ;« professionals
: . b L 3 (
{ - I - ”




M 31001 M5/104) 6/102 M 7/10(7)
B s/10@37) 85104 | 9/10 [ 9.5/10 (3)
W 10/10 (76) [ 11/10 (3)

We asked participants to ‘please rate
the experience from 1 to 10’




We asked participants ‘would you like to borrow a box
again in the future?’

100% said yes




B Nothing (56) [l Toughbook (16)
B Faulty Box (5)
B Only one of each card and object (4)
 Volume (7) [ Cards (8)
~ Oneofthecards (16) [ Audio length (3)

We asked participants ‘what did you like least?’




B Email (22) [ Internet (25)
B Previous Loan (42) [ Linkedin (1)
[l Activity Facebook Group (10) [Jjj Facebook (27)
. NAPA (6) [l Colleagues (23)

B Company Newsletter (6)
| Visittothe RME (1) [ Google (3)

We asked participants ‘from where did you hear
about the project?’



Mo

K

£ enjoyed the audio

most

)

7 enjoyed the quiz the
most

©

2 loved the wideo on
the Towughbook

<

J said that they most
enjoyed the electronic
audio box

@

7 enjoyed the learning
that resulted

®

1 person cited the
audin guestion as
being their fawourite

0

L=

® +9

& said the combination
of seeing and hearing
the ohjects

(O

10 mast emjoyed seeing
the objects

(&

9 Said the
conversations that
resulted

v

was their favourite

We asked the care setting “what was your
favourite part of the experience?”

2 said that 5 chose the stories as
remembering the reign the most enjoyable
of Pueen Elizabeth |l thing
was best




Active

pajIox3

© UCL Museums & Public Engagemant 2013

The UCL Wellbeing umbrella was again used to measure
the effect of interaction with the reminiscence box.

WELLBEING UMBRELLA IMPROVEMENTS

200

GO0
200
200

a

Active Alert Enthusiastic Excited Hapgpy Inspired



Feedback soundbites

"This penny was minted in the year of my birth - 1921“ Queen Elizabeth House
"Two residents left the group only to return with their own items to show and tell! Fabulous!". Haddon Hall

"Oge gentleman who rarely interacts was so animated during the whole session and told me all about the coins” Cedar
Lodge

"One lady shared a story about her husband joining the Navy after watching Frank Fowler's interview. She said it
brought back memories of her husband's stories” Hepworth House

"One particular male resident with dementia loved the plane, he was playing like a little boy again® Donnington House

"One gentleman remembered actually going in a red arrow plane when he was in the army. He told us other stories and
facts about the planes” Finborough Court

"A lady worked on the buses and it brought back happy memories handling cash and then converting it into new
money“ Assisi Place

"The whole thing brought so many memories forward for all that took part in the activity from reminiscing to singing”
Kathryn Court

"It brought back so many different memories for most of our residents. It was such a lovely meaningful engagement
from all of them” Elizabeth House

"Memories were triggered for a particular gentleman about when he used to dance competitively with his wife which
the care home knew nothing about” Ty Coch

"We had multiple sessions - all of which were greatly improved by the end of the activity after looking at items and
listening to information. Every single resident that looked at the box really enjoyed it and got something out of it”



Digital




Website, social media
and digitisation

Throughout the project the website supported other Museum activities. A dedicated section of the website
highlighted all strands of the project such as the Reminiscence boxes and the Short Story Competition. Learning
pages with fact files about the Late Queen Elizabeth Il were particularly popular and continue to be visited

regularly in 2024.

The build up towards the Platinum Jubilee celebrations saw several successful social media campaigns on to
promote the Museum’s short story and medal competitions with videos and photographs seen by over 60,000
users. In addition, content was published on the Museum website to promote and support various aspects of
the project including resources for the hugely successful reminiscence box project.

Analytics for the website at the end of 2021 show an uptick in site visits after the launch of the short story
competition.2021 Social media adverts to promote the short story competition watched by over 60,000 users.



Throughout the project the website supported other Museum activities. A dedicated decimalisation section included

information on the various strands of the project, as well as information on the history of jubilees, collection highlights,
learning content and audio-visual content.
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13 Sept 2021 - 6 Nov
( ) All Users + Add Segment 2
100.00% Users
Overview

Users + VS  Sglect 4 metne Hourly Day Weel

® Users
1,500

1,000 e ) ——— /
/ —_—

500

October 2021

Website analytics 16,00

14,000
November 2021 12.000
Since September 2021, the website has 10,000
received 6,976 visitors. It has also received '
18,653 page views. An increase over recent 8,000
weeks has largely been due to the launch of 6,000
the Platinum Jubilee short story
competition with the learning and short 4,000
story inspiration pages being particularly 2,000

opular. 2,314 individual visits were made

pop 0 mam N

to the short story homepage during the

period 13 September to 8 November. Website Google Arts & Culture
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June 2022

Across socials the most successful post
celebrated the winner of the short story
competition. This resulted in 25,000 reach
and engaged 2500 people.
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Nov 2021-March 2022

Social media adverts to promote the Platinum Jubilee medal competition have been
watched by over 65,000 users.

Since the last meeting, the website has received 12,250 visitors. It has also received
almost 25,000 page views. A continued increase in visits over recent weeks has
largely been due to the launch of the Platinum Jubilee medal design competition
with the inspiration and gallery pages being particularly popular. Over 1,000
individual visits were made to the medal competition homepage during the period
1 — 8 February.



September 2022

Across socials the most successful post celebrated the winner of the medal competition. This
resulted in 41,500 reach and engaged 3,000 people.

Users

25,000
20,000
15,000
10,000
5,000

0 I

Website Google Arts & Culture

B March 22 - June 22 M June 22 -September 22




Legacy

* The short story competition continues to grow annually.

 The medal design competition was in part responsible for the winning artist obtaining a contract as a Junior Designer
with the royal Mint. .

* The reminiscence box project was utilised in a different context midway through the project. This increased
understanding of its flexibility and impact. .

* The Project Assistant is now a permanent member of the team.

* The reminiscence box continues to be celebrated by the Royal Mint business as a ‘giving back’ initiative.

» Education sessions are now available digitally across the UK and on several different topics.

* The website has been further improved and content continues to be built upon, particularly through digitisation.
* Public speaking engagements and requests for interviews, contributions, papers and visits have increased further.

e The reach of the Museum is much expanded and continues to increase. Relationships created during the
decimalisation project have been sustained and built upon.

e The team has grown in confidence and skills. Planning and scheduling are being refined and developed through the
creation of a permanent outreach programme.
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